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ACCORDING TO RECENT STUDIES, THE AVERAGE AGE OF PAS-
SENGER CARS ON THE ROADS IS CURRENTLY AT AN ALL-TIME 
HIGH WITH AMERICANS SPENDING MORE THAN 100 HOURS 
EACH YEAR COMMUTING TO WORK. TO CATER TO THE INCREAS-
ING NUMBER OF USED CAR OWNERS AND RESULTING USED CAR 
DEALERSHIPS’ BUSINESSES, THE TEAM WITH CREATIVE COL-
ORS INTERNATIONAL (CCI) – THE INDUSTRY LEADER IN ON-SITE 
REPAIR, RESTORATION, CLEANING, PROTECTION AND DYEING 
OF LEATHER, VINYL, FABRIC, PLASTIC AND CARPETING – REC-
OMMENDS THAT AUTO DEALERS RAMP UP THEIR EFFORTS TO 
EDUCATE THEIR CUSTOMERS ON CAR CARE BEST PRACTICES IN 
ORDER TO DISTINGUISH THEMSELVES IN THE SATURATED MAR-
KETPLACE AND OUTPACE COMPETITORS. OFFERING GUIDANCE 
AND EDUCATIONAL RESOURCES FREE-OF-CHARGE WILL POSI-
TION DEALERS NOT ONLY AS EXPERTS, BUT AS CARING, KNOWL-
EDGEABLE LOCAL PROFESSIONALS, WHICH IN TURN WILL IN-
CREASE CUSTOMER RETENTION AND ATTRACTION, AS WELL AS 
SERVE AS A REPUTATION BOOSTER.

As industry professionals, it should be a priority to help educate car owners about their op-

tions to protect and remedy any interior damage. It’s important to explain that taking pres-

ervation steps will not only improve a car’s looks, but also help car owners get the most out 

of their vehicles in terms of performance, economy, emissions and longevity, in addition to 

increasing the resale value. For leather seating in particular, many people mistakenly believe 

that common mishaps like scratches, tears, burns, cuts, stains and/or fading indicate the in-

terior is ruined so they’ll spend a large amount of money to replace it; however, it’s important 

for customers to understand that with proper care and maintenance, leather can stay looking 

new and retain its flexibility, durability, comfort and beauty for much longer.
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